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WHAT ARE THE GRAMIAS? LASTYEARS
ws~ The Grocery Advertising and Marketing |
Industry Awards were created to celebrate the L
best creative campaigns in FMCG marketing. Consumer
JWT

WHO ARE THEY FOR? Consumer Puhlic Relations
e The Gramias highlight both client and e

. . . Direct Marketing
agency contribution to creative excellence. The Real Adventure
WHY ENTER? Soup.
= An easy way to showcase your firm’s Packaging
creativity and your contribution to business e
excellence in the FMCG industry. The ThityThe
Gramias bring prestige and kudos to future Trade Press
business pitches, as well as providing a pereees

. . Trade Public Relations

focal point around which you and your Cirkle

team can celebrate your achievements.

YOU COULD BE A:

P Gramiazoic §JGramiazoio ﬁﬁGramlazaic
< WINNERIl AGENCY WINNER




CREATIVE AWARDS

Each campaign entry is judged
against the following criteria:

® The soundness of the
campaign’s objectives
and how it fits with
overall brand strategy

o Campaign execution

@ Evidence of the
campaign’s success

After selecting the top 10
campaigns, the judging panel
chooses a maximum of four
winners in each category.

These winners are announced
in The Grocer in July and collect
atrophy at the commemorative
Gramia presentation ceremony.

The winners also compete on the
night, for a ‘Diamond’ Gramia,
which is presented to the overall
winner in each category.

AGENCY AWARDS

Entries to the creative awards
also go through, automatically,
to the agency awards.

These are a celebration of an
agency’s work across multiple
campaigns and multiple clients.

The Top 10 campaigns in each
category are awarded a mark
(with 10 points for the winning
campaign, and [ point for the
[0th-place campaign). The
judges then consider the 500
word agency nomination that
must be submitted as part of
each creative category entry.
This comprises 50% of the total
mark. Judges will be looking
at the agency’s business wins,
client management (including
crisis communications in the
case of PR agencies), people
development, and other
notable achievements.

THE GRAMIAS WORK LIKE THIS
=~ For every individual entry you need to submit:
e The submission (see opposite)
® An entry form
® Campaign strategy
document per category entry
® Agency nomination

s~ The campaign strategy document should
be typewritten on one side of A4 paper.

=~ The agency nomination should be
typewritten on an A4 piece of paper, and
should set out in no more than 500 words on
why you deserve to win an agency award.

s~ Please send your completed entry
form with full payment (including VAT) with
your campaign strategy document, agency
nomination and accompanying materials
no later than 5pm Friday Il June 20I0.

=~ All materials must be clearly
marked with the campaign name.

=~ All entries should be sent to

Gramia 2010, 5 Sandown Close,
Tunbridge Wells, Kent, TN2 4RL.

During working hours 9am-5pm, Mon-Fri
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WHAT TO SUBMIT

vz Brand Experience Submit a
mounted presentation board, no larger
than A2 size, with key visuals from
your campaign. Additional supporting
material may also be included.

= Consumer Press Submit mounted
proofs of up to five executions

of your campaign on lightweight

card, no larger than A2 size.

w= Consumer Public Relations Your
campaign strategy document must include
the date of the campaign; objective/s;
budget; target audience; campaign execution
summary; and why the campaign was
creative, innovative and successful. Include
relevant support material and evidence of the
campaign’s success. Entries must be sent in
an A4 box file, with a copy of the entry form.

v Direct Marketing Submit mounted
proofs of up to five executions

of your campaign on lightweight

card, no larger than A2 size.
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= [ntegrated Campaign If you have
entered a campaign into more than one
category (i.e. TV and Outdoor) you may

also enter the campaign into this category.

You will need to provide additional copies
of the campaign executions as per the
instructions for that category, along with
your entry form, and a separate campaign
strategy document that explains how

the overall campaign fitted together.

= QOnline Submit one URL per entry.
Please supply user names and password
details where necessary in the “Material
Submitted” section of the entry form.

== Qutdoor Submit mounted proofs,
no larger than A2 size of up to five
executions of your campaign plus
pictures of the actual poster sites.

=~ Packaging Submit up to five

executions of the actual packaging. If
entering a product line, please submit
one sample of each item in the range.

= Radio Submit, on CD, up to five
versions of your campaign, in MP3
format. If submitting more than one
version, please ensure they are saved
as separate files on the CD.

P

t= Recruitment Submit a mounted proof
on lightweight card, no larger than A2 size
plus one copy of relevant support material.

t= Trade Press Submit mounted proofs of
up to five executions of your campaign on
lightweight card, no larger than A2 size.

t= Trade Public Relations Your campaign
strategy document must include the date

of the campaign, objective/s; budget; target
audience; campaign execution summary; and
why the campaign was creative, innovative
and successful. Include relevant support
material and evidence of the campaign’s
success. Entries must be sent in an A4

box file, with a copy of the entry form.

v TV & Cinema Submit your entry on
DVD only, playable on a standard DVD
player. Should you be short listed, we will
contact you for Betacam and video stills.

v N )‘
J \& \\/“‘ \



AGE“cv DETAII.S O PLEASETICK BOXIF THIS IS YOUR MAIN CONTACT

CAMPAIGN NAME:

MATERIAL SUBMITTED:

CATEGORY

SELECT WHICH OF THE FOLLOWING CATEGORIES YOU
WISHTOENTER (ONE ENTRY FORM PER CAMPAIGN)

L] Brand Experience

(] Consumer Press

(| Consumer Public Relations

L] Direct Marketing

L] Integrated Campaign

PLEASE TICK CATEGORIES INCLUDED

[_] BRANDEXPERIENCE

[_] CONSUMERPRESS

[ ] CONSUMER PUBLIC RELATIONS

[ DIRECT MARKETING

FULL COMPANY NAME:

ADDRESS:

CITY: POSTCODE:
CONTACT NAME: JOB TITLE:

TEL NO: FAX NO:

CONTACT EMAIL: COMPANY WEBSITE:

WILLIAM REED BUSINESS MEDIA MAY WISH TO CONTACT YOU WITH DETAILS OF OUR PRODUCTS AND SERVICES.
PLEASE TICK HERE IF YOU WOULD PREFER NOT TO RECEIVE SUCH INFORMATION BY POST: [ ] PHONE: [] EMAIL: []

WE MAY PASS YOUR DETAILS TO OTHER CAREFULLY SELECTED BUSINESSES WHOSE PRODUCTS AND SERVICES MAY BE OF INTERESTTO YOU
PLEASE TICK HERE IF YOU WOULD PREFER NOT TO RECEIVE SUCH INFORMATION BY POST: [] PHONE: [] EMAIL: []

GOMPANY nETAlI.s O PLEASETICK BOXIF THIS IS YOUR MAIN CONTACT

FULL COMPANY NAME:

ADDRESS:

CITY: POSTCODE:
CONTACT NAME: JOB TITLE:

TEL NO: FAX NO:

CONTACT EMAIL: COMPANY WEBSITE:

WILLIAM REED BUSINESS MEDIA MAY WISH TO CONTACT YOU WITH DETAILS OF OUR PRODUCTS AND SERVICES.
PLEASE TICK HERE IF YOU WOULD PREFER NOT TO RECEIVE SUCH INFORMATION BY POST: [*] PHONE: [ ] EMAIL: []

WE MAY PASS YOUR DETAILS TO OTHER CAREFULLY SELECTED BUSINESSES WHOSE PRODUCTS AND SERVICES MAY BE OF INTERESTTO YOU
PLEASE TICK HERE IF YOU WOULD PREFER NOT TO RECEIVE SUCH INFORMATION BY POST: (%] PHONE: [*] EMAIL: [*]

PAYMENT DETAILS

£125FOR | ENTRY, £115PERENTRY FOR2 TO 5 ENTRIES, £99 PER ENTRY FOR 6 OR MORE ENTRIES (NOT INC. VAT AT 17.5%)

[] ONLINE

(] outDooR tencroseAcheauerors | | [ [ | anc.vamrorl | | Jentries
[] PACKAGING PLEASE MAKE CHEQUES PAYABLE TO WILLIAM REED BUSINESS MEDIALTD

[] rapIO

[ ] RECRUITMENT

[ ] TRADEPRESS

[ | TRADEPUBLIC RELATIONS

[] TV&CINEMA

(] Online

[ ] Qutdoor

] Packaging

[ Radio

] Recruitment

[ ] Trade Press

[ Trade Public Relations

[ ] TV&Cinema

PLEASE CHARGE MY CREDIT CARD £ |_|_|_|_, (INC. VAT) FOR |_|_|_, ENTRIES

CARDHOLDER NAME:

CARDHOLDER ADDRESS:

carpTYPE: visaO mastercaroO carone: | | [ L L L L 1,0 1]

EXP.DATE |_|_,/|_|_, SECURITY CODE I_I_I_I

SIGNATURE:

DECLARATION

IHAVE READ AND ACCEPT THE CONDITIONS OF ENTRY

NAME: DATE:

SIGNATURE:
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AQUICK CRIB SHEET
s~ Select which categories you wish to

enter for each brand. You must complete a

GROCERY ADVERTISING & MARKETING INDUSTRY AWARDS

ramia

separate entry form for each campaign.

ms~ Complete the entry form clearly in

BLOCK CAPITALS. Please ensure the details

are correct as they may be used on all

communication and presentation material.

=~ Ensure you have the necessary
supporting material as outlined in
‘What to Submit’, campaign strategy
document and agency nomination.

=~ Make sure you send in your entry
before FRIDAY lith JUNE 2010

TERMS & CONDITIONS

1. The Organiser of The Grocery
Advertising & Marketing Industry
Awards (“Gramia”) is William Reed
Business Media Ltd, Broadfield Park,
Crawley RHII 9RT.

2. By entering Gramia, the Entrant will
be deemed to have read and understood
these rules and to be bound by them.
These rules include any instructions
set out with the Entry Form.

3.Entryis by reference to one
advertising campaign for a brand or
product. There is no restriction on the
number of entries or on the number of
categories for which a product may be
submitted.

4. Entries must relate to campaigns that
took place wholly in the UK between |
June 2009 and 31 May 2010

5.The Organiser reserves the right at
its absolute discretion to reject any

entry that it deems inappropriate.
Entries will not be accepted if the
Advertisement Standards Authority has
upheld a complaint against any part.

6. Entry forms and payment must be
sent by prepaid post or courier to arrive
no later than 5pm on Friday Il June 2010
at the address supplied (see above).

7. The campaign strategy document,
agency nomination and supporting
materials must arrive no later than 5pm
on Friday Il June 2010.

8. Consumer agency award includes
Consumer Press, Outdoor, Radio and
TV & Cinema.

9. Entries will only be accepted if

they are submitted on the Entry Form
and completed in full, inink, and
accompanied by the entry fee.

10. The person responsible for
submitting the entry must sign

entries and specify to whom all
correspondence concerning gramia
should be addressed.

11. Responsibility cannot be accepted
for any lost, late or mislaid entry and
any entry which is damaged, defaced,
illegible orincomplete, or which
otherwise does not comply with these
terms and conditions may be deemed
invalid at the sole discretion of the
Organiser.

12. The judges may decline to make
some or all of the awards in any
category if in their opinion there

are insufficient entries of awinning
standard.

13. There will be up to four winners of a
Gramia award in each creative award
category. In each category judges will
also award a Diamond Gramia to an
overall winner. In each of the agency

—_— — o —_—

LUV

® Entry Form

® Full payment including VAT

® Campaign strategy document
® Agency nomination document
® Supporting materials

TO:

Gramia 2010
5 Sandown Close
Tunbridge Wells

Kent

TN2 4RL

Mon-Fri, 9am - 5pm

BY:

Friday Ilth June 2010

FOR FURTHER INFO
PLEASE CONTACT THE
GRAMIA TEAM:

Tel: 01293 610354

Email: gramia@william-reed.co.uk

awards, there will be one winner only.
Allwinners will be selected againstthe
criteria set out in the Entry Form by
apanel of judges selected by the
Organiser.

14. The prize for each winner will be a
trophy. There is no cash alternative to
the trophy

15. The Gramia creative award winners
will be published in The Grocer in July
2010. Winners will be notified by post.
The winners of the Diamond Gramias
and agency awards will be announced
at a special evening presentation
taking place at The Savoy, London, 19
October 2010.

16. The Organisers reserve the right
to change the categories and the
judging panel without prior notice to
the entrants.

17. The decision of the Chairman of the

judges on all matters affecting this
competition is final and legally binding.
18. No correspondence will be entered into.
19. Winners & finalists may be required
to take part in some post-event
publicity and consent to their name and
images being used for such purposes.
20. Entrants consent to the publication
by the Organiser in connection with
Gramia of any of the documents or
materials constituting their entry.

21. The Organiser licences any winner to
use the gramia logo in connection with
its award until 31 December 2012.

22. Entrants who notify the Organiser
that they wish to withdraw their entry
prior to 18 June 2010 will receive a

full refund of their entry fee. Entrants
withdrawing after that date or who fail
to comply with the entry requirements
will not receive any refund.



SPONSORED BY: NEws = W/ GE/ING
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